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Total membership of the European Scout Region

Country Membership 2010
Albania 1668
Austria 10277
Belgium 96780
Bosnia-Herzeg. 1235
Bulgaria 2109
Croatia 3787
Cyprus 5328
Czech Rep. 19196
Denmark 40229
Estonia 1328
Finland 55621
France 75547
Germany 115344
Greece 15269

Country Membership 2010
Hungary 8098
Iceland 4153
Ireland 41418
Israel 26086
Italy 101785
Latvia 468
Liechtenstein 752
Lithuania 2295
Luxembourg 5241
FYROM 1964
Malta 2705
Monaco 47
Montenegro 1015
Netherlands 48845

Country Membership 2010
Norway 17608
Poland 61394
Portugal 75321
Romania 2272
San Marino 147
Serbia 3746
Slovakia 3149
Slovenia 5138
Spain 54361
Sweden 49182
Switzerland 23086
Turkey 33938
UK 508570
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European Scout Region - Scouting-founding year map



Contribution per country
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European membership development in the World context
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European membership development in the World context
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Membership by age sections
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play more or less in the same 
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Age sections in Europe

Country NSA - 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 25+
Austria PPö

FOS
LS
SGV
SGP

Bosnia SIBiH
Bulgaria OBS
Croatia SIH
Cyprus CSA
Czech Rep. Junak

KFUM
DDS
DBS
KNSK
FS

Estonia Esü
Finland SP-FS

EEdF
EEIdF
SGdF
SMF
EEUdF
BdP
DPSG
VCP

Greece SHP
Hungary MC
Iceland BiS
Ireland SI

AGESCI
CNGEI

Latvia LGSCO
Liechtenstein PPL
Lithuania

FNEL
LGS

FYROM SIM
Malta TSAM
Monaco AGSM
Netherlands SN

NSF
YMCA

Poland ZHP
CNE
AEP

Romania ONCR
Serbia SIS
Slovakia SS
Slovenia ZTS

MSC
ASDE
EC

Sweden SS
Switzerland MSdS
Turkey TIF
UK TSA

France

Denmark

Belgium

Spain

Portugal

Norway

Luxembourg

Italy

Germany



The membership of the Region by age sections
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Age sections percentages in Europe

-



Volunteers and professionals in Scouting

-



Gender distribution in the European Scout Region
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Gender structure by age sections
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Albania

Beslidhja Skaut Albania

WOSM membership 2010

Membership 
development

2005-10

+ 2 %

Albania has not reported any 
new membership numbers. 
It therefore also does not make 
sense to interprete the numbers.
Besides the poor membership 
follow-up, the low overall num-
bers are a cause for concern.

Follow-up measures by the 
Region have shown that the 
declared numbers might not be a 

Growth is likely as a conse-
quence of new groupings joining 
BSA and true enhancement of 
the youth programme.

“There is great potential for 
Scouting in Albania based 
upon a diverse and young 
population. The key would be 
identifying appropriate lead-
ership with effective training 
and support”
David McKee, Regional Direc-
tor
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(absolute numbers)
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Total youth 
population Austria 

Cub Scouts 

Scouts 

Senior S. 

Rovers 

WOSM 

Austria

WOSM membership 2010

Membership 
development

2005-10

+ 0.3 %

Both the membership mumber 
and the marketshare have re-
mained quite stable in Austria.

the training scheme facilitated 
by a Partnership Fund grant but 
equally the Association is well 
represented in international 
events which are attractive to 
the older age ranges. 
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In autumn 2010, the association 
carried out a survey about the 
image of Scouting in Austria. 
500 Scouts (aged 12-19) and 
500  randomly selected young 
people were interviewed about 
the way Scouting in perceived. 
The outcomes (published on the 

to stay in the association for 
the foreseeble future and more 

proud to be Scouts.

1.54%



Member

Belgium

Guidisme et Scoutisme en 
Belgique

WOSM membership 2010

Membership 
development

2005-10

+ 8.2 %

Both market share and member-
ship numbers are increasing 
indicating a healthy membership 
evolution. This is further sup-
ported by the overall high level 
of market share.

0 

20000 

40000 

60000 

80000 

100000 

120000 

0 

5,000 

10,000 

15,000 

20,000 

25,000 

30,000 

35,000 

2004 2005 2006 2007 2008 2009 2010 

M
em

be
rs

hi
p 

pe
r 

ag
e 

se
ct

io
n

Total m
em

bership

0.00 

1.00 

2.00 

3.00 

4.00 

5.00 

6.00 

7.00 

2004 2005 2006 2007 2008 2009 

M
ar

ke
ts

ha
re

 p
er

ce
nt

ag
e 

pe
r

ag
e 

se
ct

io
ns

The numbers in this document 
concern WOSM members of 
the following associations of the 
Belgium Guide and Scout Fed-
eration:

FOS Open Scouting (SAGNO)
Les Scouts (WOSM)
Scouts en Gidsen Vlaanderen 
(SAGNO)
Scouts et Guides Pluralistes 
de Belgique (SAGNO)

Rank in Europe 
(markeshare)

Rank in Europe 
(absolute numbers)

Total youth 
population 
Belgium 

Beaver Scouts 

Cub Scouts 

Scouts 

Senior S. 
Rovers 

WOSM 

Overall

Rovers

Venture Scouts

Scouts

Cub Scouts

Overall

Scouts

Cub Scouts

Venture Scouts

Rovers

!

"

#

!

$%

&

"

"

$'

'

2.97%



Bosnia-Hertzegovina

-
ja u Bosni i Hercegovini

WOSM membership 2009

Membership 
development

2005-10

- 37 %

Over the whole period only in 

were reported. Therefore this 
resulted in a sharp decrease 

-
ship.

Unfortunately Eurostat could not 
provide population data so that 
market share numbers could not 
be calculated.

The situation is not helped by the 
fact that the constituent parts of 
the fedearion work separately.
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The numbers in this document 
concern WOSM members of 
the following associations of the 
Bosnia and Herzegovina Scout 
Federation:

Bosne i Hercegovine



Member

Bulgaria

Organizatsia Na Bulgarskite 
Skauty

WOSM membership 2009

Membership 
development

2005-10

- 38 %

Until 2009 membership numbers  

marketshare remained stable. 
The decline of membership 
numbers can be explained by a 
population decline. 

In 2010, the association in 
Bulgaria reported a decrese of 

questions regarding the rel-
evance of previous data. 

The low overall market share 

to grow.
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Total youth 
population 

Croatia 

Cub Scouts 

Scouts 

Senior S. 

Rovers 

WOSM 

Savez izvidaca Hrvatske

WOSM membership 2010

Membership 
development

2005-10

- 10 %

quite stable. This indicates that 
the decrease in membership 
numbers can be due to the de-
cline in population. 

The association has been able 
to overcome the sharp decline in 

lower side indicating that there is 

concept of “light Scouting” 
which helped to retain young 
members but, unfortunately, 
there was no corresponding 
improvement on the youth pro-
gramme, in general. 
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Member

Soma Proskopon Kyproi

WOSM membership 2010

Membership 
development

2005-10

+ 40 %

-
bership data indicates that 

three years. 

Nevertheless the last reported 

increase in market share, which 
would indicate a growing reten-
tion of youth members.
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Total youth 
population Czech 

Republic 

Beaver Scouts 

Cub Scouts 

Scouts 

Senior S. 
Rovers 

WOSM 

WOSM membership 2010

Membership 
development

2005-10

- 18 %

The membership numbers have 

trend is shown in 2010 which 

renewal of the youth programme 
for all age sections. 

The total marketshare went 
down further. However looking 
at the detailed numbers there 

for the individual age sections. 
The Senior Scout section has 

has been added to the Scout 

increase. 

In recent years the market share 
numbers are stable indicating 
that the NSO has been able to 
buck the negative trend. This is 
visible in all age sections report-
ed in 2010, where all numbers 
(with exception of volunteers) 
are growing.
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Member

Denmark

Fællesrådet for Danmarks 
Drengespejdere

WOSM membership 2010

Membership 
development

2005-10

+ 6.8 %

Membership numbers declined 

through hard work based on a 
correct analysis of the situation, 
positive thinking and support 
mechanisms the trend has been 

between 2009 and 2010. 
Each of the major associations 
have had large international 
camps and a successful centen-
ery celebration brought all the 
associations together in a joint 
event. 
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The numbers in this document 
concern WOSM members of 
the following associations of the 
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Total youth 
population 

Estonia 

Cub Scouts 

Scouts 

Senior S. 

Rovers 

WOSM 

Estonia

Eesti Skautide Ühing

WOSM membership 2010

Membership 
development

2005-10

+ 46 %

Membership numbers in Estonia 
are on the rise supported by an 
even bigger increase in market 
share. This points to a healthy 
evolution. 

The low total membership num-

makeup of the country.

Estonia hosted the 2011 edition 
of the annual gathering of the 
Friends of Scouting in Europe. 
The 5 elected members of the 
Board of European Scout Foun-

most active supporters of Scout-
ing in Europe met for a long 
weekend to discuss further ways 
to fundraise and support the 
work of European NSAs.
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Member

Finland

Suomen Partiolaiset 
Finlands Scouter ry

WOSM membership 2010

Membership 
development

2005-10

+ 95 %

increase in membership numbers 
-

tributed to the fact that as from 

female members to WOSM. 

Looking at the evolution before 
-

cline in membership numbers 
and market share can be seen 
(sharper in the period 2005-

This seems to be changing in 
2010, when an increase of 

-
ported.
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Finland will host the 2012 edi-
tion of 

. Based on the previous 
experiences from Portugal. Italy 
and Iceland this might have a 
positive impact on the last age 
section membership. 
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Total youth 
population 

France 
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Senior S. 
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WOSM 

France

Scoutisme Français

WOSM membership 2010

Membership 
development

2005-10

+ 21 %

The membership numbers in 
France are showing an increase. 
The positive trend has been 
maintained year on year.

The increase in total market 
-

inition of young volunteers: from 

Senior Scouts, which impacts the 
market share positively.

The numbers in this document 
concern WOSM members of 
the following associations of the 
Scoutisme Français:

Eclaireuses et Eclaireurs de 
France (SAGNO)
Eclaireuses et Eclaireurs is-
raélites de France (SAGNO)
Eclaireuses et Eclaireurs un-
ionistes de France (SAGNO)
Scouts et Guides de France 
(SAGNO)

(SAGNO)

Rank in Europe 
(absolute numbers)

Rank in Europe 
(markeshare)

Overall

Rovers

Venture Scouts

Scouts

Cub Scouts
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Member

Macedonia (FYRO)

Sojuz na Izvidnici 
na Makedonija

WOSM membership 2010

Membership 
development

2005-10

0 %

-
tire period indicating that Mac-
edonia (FYRO) has not reported 

Eurostat was not able either to 
provide recent polutation data 
so that also market share data 
can not be interpreted.

changes in the management of 
the association who have yet to 
determine an effective strategy 
for development.
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Total youth 
population 
Germany 
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Senior S. 

Rovers 

WOSM 

Germany

Ring deutscher 

WOSM membership 2010

Membership 
development

2005-10

- 1.3 %

The absolute membership num-
ber in Germany is relatively 

increase of market share, due to 
the fall in youth population.

The trends on membership 
growth vary between the differ-
ent associations in Germany.

The numbers in this document 
concern WOSM members of 
the following associations of the 
German Scout Federation:

(SAGNO)

(WOSM)
-

(SAGNO)
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Member

Greece

Soma Hellinon Proskopon

WOSM membership 2010

Membership 
development

2005-10

+ 7.5 %

The absolute membership num-
bers in Greece is very stable 
showing a payback on the con-
centration on developing Scout-
ing in new areas to celebrate the 

2010. 

However, the 2010 census shows 
a slight decrease in membership 
across age sections (with the ex-
ception of the newly introduced 
Rover age section).

Overall, the average market-
share change is positive in the 
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Total youth 
population 
Hungary 
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Hungary

WOSM membership 2010

Membership 
development

2005-10

- 28 %

The irregular reporting of mem-

-
sions. 

It seems that the association 
is relatively stable in terms of 
numbers but has great potential 
for growth. 

are allocated to various age 
sections led to some erratic data 

seems to be “back to normal” in 
the last two years.
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of the -
, one of the most important 

steps in the preparation of the 

with over 100 participants rep-
-

tions.
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Member

Iceland

Bandalag íslenskra skáta

WOSM membership 2011

Membership 
development

2005-10

- 33 %

decrease (in percentage) over 

in real terms, this only meant 

members, which was quickly 
recovered in the year after.

This, combined with an increase 
in the young population aged 

the absolute difference in mem-

Taking all this into account, the 
membership situation in Iceland 
is very stable.
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of , with 
more than 2500 young par-
ticipants from all over Europe 
gathering for 10 days of ex-
changes, discoveries, learning 
and fun all around the island. 
The event seem to have had a 
positive impact on the quality of 
the programme for the last age 
section in Iceland.
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* Starting from 2011 Iceland registers both female and male members to WOSM - this is the most up to date 
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Total youth 
population Ireland 

Beaver Scouts 

Cub Scouts 

Scouts 

Senior S. 

WOSM 

Ireland

Scouting Ireland

WOSM membership 2010

Membership 
development

2005-10

+ 4.5 %

After a strong decline in 2005 
on the account of Scout sec-
tion all sections have increased 
membership. Also the market 
share remains stable at a high 
level which indicates a healthy 
membership situation.

The launch of the new pro-
gramme in the last years led to 
an even more consistent increase 
in membership, showing the 
clear link between the quality of 
youth programme and member-
ship retention.
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Member

Israel

VeHaTzofot BeYisrael

WOSM membership 2010

Membership 
development

2005-10

0 %

-

-
ures. The census of 2010 shows 

the revision of the fee payment 
agreement in operation.

Eurostat was not able to provide 
recent polutation data so that 
also market share data can not 
be interpreted.
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The numbers in this document 
concern WOSM members of 
the following associations of the 
Israel Boy and Girl Scout Federa-
tion:
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Total youth 
population Italy 
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Italy

Federazione Italiana dello 
Scautismo

WOSM membership 2010

Membership 
development

2005-10

- 2.4 %

are quite stable and the differ-
ences from year to year rather 
small, for such a large organisa-
tion.

However, it should noted that 

Italian Federation has reported 

The numbers in this document 
concern WOSM members of the 
following associations of the Ital-
ian Scout Federation:

(SAGNO)

Esploratori ed Esploratrici 
Italiani (SAGNO)
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Member

Latvia

Latvijas Skautu un Gaidu 
centrala organizacija

WOSM membership 2010

Membership 
development

2005-10

- 1.8 %

Membership has declined by 

to less than 500 members.  It 
should be noted that the same 

and this led to a large decline on 

sections (the largest Sections) 
with small growth in Senior Scout 
section.  

and Scouts showing a small 
increase and the Senior Scouts 
and Rovers falling. 

However, these can hardly be 
considered trends as they refer 
to changes of 20-50 members.

Marketshare has remained 

with the exception of the Scout 
and Senior Scout section which 
has seen an increase.  

Overall the very low numbers 
should be a cause for concern.
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population 

Liechtenstein 
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Liechtenstein

-
nen Liechtensteins

WOSM membership 2010

Membership 
development

2005-10

+ 14 %

Althought the absolute num-
ber of membership is low, the 
strength of the association 
should not be underestimated. 

Liechtenstein has the highest 
market share of all NSOs in the 
European Region and on top of 
that is even growing in terms of 
marketshare and membership 
numbers.
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Member

Lithuania

Lietuvos Skautija

WOSM membership 2010

Membership 
development

2005-10

+ 47 %

During the period Lithuania 
evolved positively. Both market 
share and total numbers in-
creased. 

However, each age section 
behaved differently so the trends 
should be interpreted taking this 
into account.

There were no new numbers 

evaluate the current situation.
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Luxembourg

Luxembourg Boy Scouts 
Association

WOSM membership 2010

Membership 
development

2005-10

- 5.8 %

Although total membership num-
bers are on the rise, the market 
share is declining even though it 
remains, overall, at a high level.

The numbers in this document 
concern WOSM members of the 
following associations of the Lux-
embourg Boy Scout Federation:

Eclaireurs et Eclaireuses du 
 (WOSM)

Scouten (SAGNO)
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Member

Malta

The Scout Association of 
Malta

WOSM membership 2010

Membership 
development

2005-10

+ 26 %

Overall membership has in-
creased over the period but 
when the effect of introducing 

might show.
 
Membership has increased all 
across the age sections (with the 
exception of Scouts), the high-
est percentage being shown by 
Rovers.

The total market share shows 

translates to a healthy evolution 
of the entire association. The 
introduction of pre-cubs had a 

-
ship evolution and their numbers 
continue to grow.
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Monaco

Association des Guides et 
Scouts de Monaco

WOSM membership 2010

Membership 
development

2005-10

The size of the numbers are too 
small to discuss trends.
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Member

Montenegro

WOSM membership 2010

Membership 
development

2005-10

- 12 %

Until 2010 Montenegro only 

these have been extrapolated 
for the years after. 

In 2010, the association re-

a small decrease (despite the 
perception that the graph on 
the left might induce, it is only a 

The number of volunteers has 
never been reported.
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Total youth 
population 

Netherlands 

Beaver Scouts 

Cub Scouts 
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Senior S. 

Rovers 

WOSM 

Netherlands

Scouting Nederland

WOSM membership 2010

Membership 
development

2005-10

- 19 %

The Netherlands show a sig-

of market share and absolute 
numbers. This is mainly due to 
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Member

Norway

Speidernes 
Fellesorganisasjon

WOSM membership 2010

Membership 
development

2005-10

+ 33 %

the age sections led to erratic  
reporting over recent years. 
This makes any analysis almost 
impossible. 

Overall the marketshare has 

absolute numbers seem to have 
fallen slightly. 0 
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The numbers in this document 
concern WOSM members of 
the following associations of the 
Guides and Scouts of Norway:

 (SA-
GNO)

 
(SAGNO)
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Total youth 
population 

Poland 

Cub Scouts 

Scouts 

Senior S. 

Rovers 

WOSM 

Poland

Polskiego

WOSM membership 2010

Membership 
development

2005-10

+ 7.7 %

The last change in the member-
ship numbers in Poland dates 
back to 2005 - which indicates 
that no census has been realised 
since. 
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Total youth 
population 
Portugal 

Cub Scouts 

Scouts 

Senior S. 

Rovers 

WOSM 

Portugal

Federação Escotista de 
Portugal

WOSM membership 2010

Membership 
development

2005-10

+ 2 %

During the period the member-
ship numbers in Portugal have 
remained fairly stable. There 
was a decline in 2005 followed 
by three years of increase after 
which the evolution turned nega-
tive again.  The membership 

slightly different evolution as the 
population of scout  and senior 
scout age range have had a 

in an increase in market shares 
during those years. 

Ranger and Rover event - -
 was 

event, which set the standards 
for all the subsequent ones, was 
a great success and let to an 
increased focus on the relevance 
and quality of the programme 
for the last age section all over 
Europe.
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Member

Romania

Organizatia Nationala

WOSM membership 2010

Membership 
development

2005-10

- 51 %

The massive decrease in mem-
bership registered between 

tighten the membership manage-
ment and start registering the 
exact number of active Scouts.

-

reality in the country.
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the rebirth of the association in 
1991 was organised in 2011, 
under the motto 

total membership of the organi-
sation) gathered between 11 and 
21 August on Saliste to mark this 
historical event, meant to revi-
talise Scouting in Romania and 

impact in the society.
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San Marino

Associazione Guide e Esplor-

WOSM membership 2009

Membership 
development

2005-10

The size of the numbers are too 
small to discuss trends. New 
numbers have only been report-
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Member

Serbia

WOSM membership 2010

Membership 
development

2005-10

- 26 %

In order to remain relevant, only 
the numbers reported starting 

-
sociation separated from the one 
in Montenegro, have been taken 
into account. 

The numbers reported show a 
-

tions except Rovers. 
Likewise the marketshare number 
dropped dramatically. 

The volunteers number (15) rep-
resents, most probably, an error 
in reporting.
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-
boree - , celebrating 
100 years of Scouting in Serbia, 
took place in the town of !abac, 
west of Belgrade, on the shores 
of the Sava river. It was attend-

Serbia and other countries. The 
event was a great success and it 
is hoped it will boost the image 
of Scouting in Serbia and will 
contibute to further improve the 
programme in the association.
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population 
Slovakia 

Cub Scouts 

Scouts 
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Slovakia

Slovensky skauting

WOSM membership 2010

Membership 
development

2005-10

- 21 %

The market share and total 
membership show a consider-
able decline. There is reason for 
concern with the membership 
data. 

Both the fact that numbers are 
only reported once every two 
years and the remarkable differ-
ences in evoluation between age 
sections might indicate that the 
quality of the data is not high 
enough.
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Member

Slovenia

Zveza tabornikov Slovenije

WOSM membership 2010

Membership 
development

2005-10

+ 16 %

Total youth population

There has been a decline in 

over the period.  Marketshare 
has remained broadly steady, 
with Scouts showing a small 
increase but is based on very 
small numbers so this is not 
statistically valid.  Numbers for 
Senior Scouts and Volunteers 
appear to have declined dra-

error in reporting.  The mem-
bership decline appears to be 
across all Sections with similar 
declines across the age ranges 
and amongst volunteers. 
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-

largest convention centre in 

at its disposal.
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Total youth 
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Spain

Federación de Escultismo en 
España

WOSM membership 2010

Membership 
development

2005-10

+ 6.3 %

the membership numbers in 
Spain decreased slightly.  Both 
market share and total numbers 
declined, mainly due to the 

Scout numbers.  

The trend has been overturned 

absolute numbers and market-
share showing an increase.

The numbers in this document 
concern WOSM members of 
the following associations of the 
Federation of Scouting in Spain:

 
(WOSM)

-
ciones de Scouts de España 
(WOSM)

(SA-
GNO)

Rank in Europe 
(absolute numbers)

Rank in Europe 
(markeshare)

Overall

Rovers

Venture Scouts

Scouts

Cub Scouts

0 

10000 

20000 

30000 

40000 

50000 

60000 

70000 

0 

2,000 

4,000 

6,000 

8,000 

10,000 

12,000 

14,000 

16,000 

2004 2005 2006 2007 2008 2009 2010 

M
em

be
rs

hi
p 

pe
r 

ag
e 

se
ct

io
n

Total m
em

bership

0.00 

0.20 

0.40 

0.60 

0.80 

2004 2005 2006 2007 2008 2009 M
ar

ke
ts

ha
re

 p
er

ce
nt

ag
e 

pe
r

ag
e 

se
ct

io
ns

Member

Overall

Rovers

Venture Scouts

Scouts

Cub Scouts

!"

!"

!#

$

%

#&

#&

#&

!'

#&

0.43%



Member

Sweden

Svenska Scoutrådet

WOSM membership 2010

Membership 
development

2005-10

- 13 %

Although Sweden has been able 
to increase membership number 
in the last years the overall trend 
is fairly negative.  Numbers of 
the different age sections also 
vary a lot which might indicate 
some problems in reporting con-
sistently and on the same basis 
every years.
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The numbers in this document 
concern WOSM members of 
the following associations of the 

-
cil:

 (SA-
GNO)

 (SAGNO)

(SAGNO)
-

(SAGNO)
-

(SAGNO)
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Total youth 
population 
Switzerland 
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Switzerland

Mouvement Scout
de Suisse

WOSM membership 2010

Membership 
development

2005-10

- 13 %

During the period the member-
ship numbers in Switzerland  
have decresed slightly.  Both 
market share and total numbers  

due to the negative evolution of  
Scout numbers. The numbers and 
marketshare of Senior Scouts 
and Rovers have remained sta-
ble during the period. 

The decrease of the total market 

In the past two years all age sec-
tion show a decrease (with the 

-
tween 21 July and 2 August on 
the “Plaine de la Linth” to mark 
and celbrate the link between 
the past and the future of the 
Swiss Scout organisation.
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Member

Turkey

Türkiye Izcilik Federasyonu

WOSM membership 2010

Membership 
development

2005-10

+159 %

Over the period membership 

years with a very large increase 
in the last two years.  Member-
ship more than doubled between 

-
crease was maintained in 2009.  

This increase was across all Sec-
tions of the NSO mainly due to:
  - working with local authorities - 
particularly in Istanbul 
- working in development camps 
in Istanbul and the South-East 
- creating a popular image 
among young people 
- very simple branding: red and 
white 
- new membership management 
software meaning more accurate 
reporting 
- building on the volunteer ethos

 As expected given the increase 
in numbers marketshare saw an 
increase across all age ranges in 

-

Scouts, but has seen a decline 
for Scouts and Rovers.
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Total youth 
population UK 

Beaver Scouts 

Cub Scouts 

Scouts 

Senior S. 
Rovers 

WOSM 

United Kingdom

The Scout Association

WOSM membership 2010

Membership 
development

2005-10

+ 16 %

The Scout Association has been 
able to maintain its membership 
number and its marketshare 
fairly stable.

Being the largest association of 
the European Scout Region this 
has supported the membership 
number in the entire region hid-
ing negative evolutions in indi-
vidual countries. 
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